
Copy Cheat Sheet
The Substance & Style Formula

It breaks down to 3 questions when I'm creating a caption, social media 

ads or a sales page to move people to take my offer: 

1. Who am I talking to? 

2. What offer are you leading them to? 

3. Why is the offer valuable to them? 

I open the caption with something that gets their attention. 9 times out 

of ten the fastest way to get someone's attention, is to ask them a 

question. Ask them a question about themselves and they really clue in! 

Want to really get them to start connecting? Ask a question based on a 

post or a statement to see what they agree with.

It's simple.... the best way to create anything is to get connected to who, what and why. 
How is what comes later in the process and what you will use to sell to those you connect 
with. Start by outlining your own keywords that represent your brand. This is a reference 
to go back to for design, copy, content and more.  Create lists of keywords & phrases your 
clients will use too. You will use them in your captions and get their attention. See the 
process below...



If you're talking to the Bride it looks like this: 
  
"Every bride deserves to sparkle & shine on her special day. No doubt you 
have thought about this now that you're engaged and it's time for your day 
to come. You have to make many decisions and you don't know who to trust 
or go to for help. You want quality vendors you connect with & trust to 
create a modern signature look... something you know looks and feels like 
you. A look that transforms you into a Queen for a day. I work to make sure 
you understand, create and communicate what you need so you can stop 
feeling overwhelmed and enjoy the fun while celebrating your union! I'm 
hosting a bridal event that will break down all of your concerns and prep 
you to create magic you'll remember for the rest of your life. Purchase your 
ticket with the link above for you and a friend now! 

Let's break this caption down: 

WHO: I've addressed what most brides think in that first statement - then I 
transitioned to speaking directly to her because she is who I am speaking to. 
I used the pronoun YOU because if I keep saying brides - it doesn't feel like 
I'm speaking to her! She needs to know I see her, hear her and know what 
she's thinking... without it being obvious. She has to make lots of decisions 
with no knowledge or understanding so I speak to those frustrations and 
things she doesn't want to deal with. 

I'm telling her, her own story. Listening to stories of what we identify with 
inspires us. 

Then it's your opportunity to keep creating content that tells her story & 
teaches her how to get what she needs and wants. Images, video and behind 
the scenes looks do this beautifully.  



WHAT: The offer. The offer was to attend an event I was advertising. I can 
break things down even more in person and see if my people are engaged 
based on ticket sales. This positions you to get her through experiential 
marketing. Experiential marketing is powerful because you can interact 
and show her, not just tell her, in detail what it's like to work with you. The 
sell becomes so easy because she's walked through a journey with you! The 
journey of pre-selling so you don't have to work so hard. Yup. Magic. 

We started with a caption and lead her to the offer of attending an event. You 
can do this with any offer you make. Trials, consultations, makeup 
applications all of it.  

Swap my words out for your OWN key words and use what you see other 
brides using. Don't know the words? Google is yo friend! Look up questions 
brides have on forums and the like! 

WHY: Why is this offer valuable? Because they're connected to the cause, 
engaged and they can see through your content consistently that they're 
going to get so much information. Information that will save them time, 
money and simplify the process of making decisions. Everyone wants to 
relieve themselves of problems - some more than others. You want those 
that want to relieve their problems the most. They see the value, respect it 
and will pay for it. 



If you're talking to the Entrepreneur struggling with branding & marketing, 
here's an example of what it looks like: 

"It was easy to decide what you wanted to do when you started your 
business, the hard part now is figuring out how to communicate who you 
are while you do it. Deciding what clothes to wear, makeup to put on and 
who to work with is hard cause you know you need it but you also know 
you're wasting time you don't have figuring it out! Allow me to help you 
simplify the process and pull the details together in a way that will 
transform your look. I've created an exclusive consult for you to prepare 
you for your branding shoot! Now all you have to do is show up, get it done 
and get back to what's most important, work! Packages are outlined to 
help you get started. Link is in my profile to book your consultation." 

If you can break down the Who, What And Why in ANY caption you'll be able 
to create fab connections with your clients every time! Have fun with it and 
remember to take it all one step at a time before you post! 

X Candace


